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DATA ANALYSIS FROM THE PROJECT EVALUATIONS - NOV 2016
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Objectives of the project

* Gaining insights into the needs of the community -
gathering data, video evidence and feedback

e Current and future potential of the Nun’s Pavilion
* Presenting meaningful outcomes & success
* Planning for the future uses of community assets



The outcomes

Videos .
For this project we created three videos:

1: The Easter Egg Hunt
2: A tour of the Nuns Pavilion
3: Interviews with local youths

Research & Data

» Community survey by CanDo Communities
» Data & an evidence-based approach

The delivery

The REC website — www.the-rec.org
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Are events ike this important?




What's next

The new North Cambridge Neighborhood Partnership branding
New website, more functionality
Connecting our community through social channels
Exciting future projects and events

Celebrating success and empowering people



A fresh look

North Cambridge Community Partnership
cio registered charity: 1171138 n c c

Bringing Communities Together Get in touch

email: talk@nccp.org.uk

North Cambridge

Community Partnership

37 Lawrence Way

Cambridge

CB4 2PR www.nccp.org.uk



New website

A place to quickly find out about current and upcoming events

Lots of pictures and video to document
and celebrate community achievements

Links to major social networks to allow easy sharing



Connecting through social media




A bright future together

New social events to bring communities together
More awareness and action regarding community issues

Better opportunities and a voice for everyone



